Dear Friends and Family of Lutheran High School,

THANKYOU!

Thank you to those who participated in our recent campaign planning study.
The feedback you provided is extremely beneficial as we prepare for the future
of LHS and seek to enhance the educational experience for our students.
After analyzing data from the study , the Steier Group reported their findings
to the school board on June 8. Below is a summary of their report.
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PLANNIN

PRIORITY OF RESPONDENTS

Enhance/Upgrade Safety & Security

Complete Renovation of Classroom Space

10

The Steier Group’s historical data indicates that anything above a 6.5 is considered a high priority, and anything below a 5.0 is considered a low

priority

OVERALL OBSERVATIONS

ORGANIZATION

e Respondents appreciate the school’s faith-based curriculum, rigorous academics and
college prep programming.

e Respondents love the size, philosophy and mission of the school.

e Respondents praise the caring nature of the faculty and staff and the school’s overall
environment of kindness.

PROJECTS

e The classroom and safety projects are universally supported and considered the highest
priorities for the school to address.

e Many respondents would like more information about the multi-purpose center,
especially concerning where it will be built.

e Those in favor of the kitchen emphasized the need for healthy alternatives, not just a
“school hot lunch’”




KEY STATISTICAL
FINDINGS

92%

of respondents are personally in
favor of a capital campaign.

76%

of respondents will make a
personal gift to the campaign.

Y128
respondents will serve as a
member of the campaign team

1 6 NEXT STEPS

respondents indicated that they have After reviewing the positive data from the

already left a gift to LHS in their estate planning study, the Board is fully supportive of
a campaign to address the current needs at our
school. The next step is for school administration

1 9 to collaborate with the Board to determine

what projects we'll be pursuing and the timing
of renovations and construction. This may take

respondents are interested in how to several months. We'll be sure to keep all of

make a planned gift you informed as we go through this process
and eagerly await the rollout of our campaign
sometime in the near future.

God Bless,
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Dr. Doug Kuhlmann
Assistant Head of School




